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„The most beau ful trait of a man and therefore a company, is
integrity. It is the supreme principle that guide HAGERO.
Integrity creates a prosperous economic environment based on
trust and ethical standards. An economical or civil community, which is
anchored on such a principle, inspires and a racts respect inside and
outside itself.
This is the star ng point of which we, the HAGERO team, hit the
road every day - to be an inspira on for the development of healthy
economic rela onships based on mutual respect and honest
communica on.
This Code of Ethics comes to deﬁne all aspects of HAGERO in which
we believe that integrity is necessary and even vital, beginning with our
rela onships with partners and suppliers and ending with how our
employees cooperate with each other.
I am conﬁdent that this is the only way we can become a prosperity
vector for ourselves and for the community in which we operate.”
Alin Stegeran, general manager HAGERO
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I. HAGERO COMPANY

According to the latest edi on of the Romanian Explanatory Dic onary,
ethics is "the science dealing with the study of moral principles, the laws of
their development and their role in the social life." Ethics is ac on-oriented,
learned through prac ce and represents the way the employers, employees,
colleagues, clients, friends or members of a community interact with each
other.

With a rich business experience, HAGERO team learned that ethics is
mandatory in all aspects of business if prosperity and growth is desired.
Therefore, HAGERO team demonstrated in over two decades of ac vity,
morality both with customers and its own employees, and it also got involved
in the community to which it belongs.
In addi on, HAGERO is built upon a set of values that has oﬀered the
organiza on a stable environment for doing business and con nuous
development. We have always guided ourselves by the example of successful
companies that promote, through their ac ons, honesty, keeping promises,
helping others and honoring the rights of others. This created a good
reputa on for us both locally as well as at a na onal and European level.
To carry forward this tradi on, HAGERO made a commitment to ins ll
beyond its walls the irreproachable ethical conduct both in the rela onship
between employees and the rela onship with its business partners,
suppliers, subcontractors, investors aﬃliates and its customers.
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II. GENERAL PRINCIPLES

The principles and rules of this Ethical Code are benchmarks for
HAGERO and inspire the behavior of our team of professionals.

The professional Ethics Code of HAGERO is a set of principles, values and
rules of conduct to be taken as a reference point in the ac vi es of the
directors, execu ve management, and func onal departments.
The code aims to promote social responsibility and quality culture, which
contributes to the delivery of superior services, solving ethical problems in
business while preven ng the occurrence of unlawful acts.
HAGERO is commi ed to do the right thing in all its areas of ac vity. To do
the right thing is to act in the best interest of those who trust us: customers,
colleagues, our shareholders as well as the general public. It means to behave
with integrity inside and outside the company. We call this principle "our
common commitment" because we are responsible to each other in all
aspects of our lives – personal and professional.
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III. HAGERO's VALUES
The company is built upon a set of values that oﬀers each individual a
stable environment for doing business and con nuous development. Our
belief is that we can achieve excellence through people, crea ng and
sustaining jobs through performances. We achieve our wishes through the
following values:
Integrity — characterizes our every ac on and every thought, being
absolutely convinced that success in business can be gained only through
honesty in the way we think and act.
Customer focus — The customer is the focal point of our business and is
this that mo vates us to be be er in everything we do.
People — are the most valuable resource of HAGERO, which is why we are
interested in their well-being and development in all areas.
Trust — The reward for our eﬀorts is the ins lled trust to others through
our work. Equally, we trust everyone we do business with; this approach
underpinning all our commercial rela ons. At the same me, we cherish the
conﬁdence others show towards us.
Respect and Considera on — are values that guide our rela onship with
our business partners.
Dignity — is one of the most valuable human quali es that we value both
as employees as well as simple members of the community in which we live.
Health and Safety — We are commi ed to oﬀer a healthy and safe
working environment for our employees as well as safe services for our
customers. Inherently, these values contribute to the health and safety of
HAGERO.
Excellence — We guide ourselves by the example set by top companies,
knowing that doing so we too can be among the best.
Responsibility — We respect our commitments, both inside and outside
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the company. In addi on, we are aware that we carry a responsibility towards
the society and the environment we operate in.
Communica on — Openness and honesty are values that simplify the
work ethic. It is also the key of ensuring the success of any economical
ac vity, opening new horizons towards a trusted partnership.
Innova on — We cherish the ideas that create added value for HAGERO
and for the community in which we operate; that contribute to the
development of all of us. We encourage every employee to think outside the
box and dare to speak his/her mind out.
HAGERO Ethics and Conduct Code reﬂects these values and apply to all
employees, regardless of the department or posi on. Equally, HAGERO has
set similar expecta ons for all the agents with whom it comes into contact or
works - suppliers, subcontractors, investors, aﬃliates, partners or customers.
The commitment of our company is to do business with people and
companies that respect these values and the universal principles of ethical
conduct, being conﬁdent that performance and prosperity for all can only be
built on human and economic values of high ethics and morality.
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IV. GENERAL RULES
Each employee, partner, aﬃliate or subcontractor of HAGERO has the
personal responsibility to read, know, respect and apply the principles
contained in the Code of Ethics. Equally, we encourage all men oned before
to report to their superiors or leadership any devia on from this Code.
Health and safety
This Code of Ethics applies also in the area of work health and safety,
aiming to be an paradigm in our industry.
HAGERO cares equally for ensuring a healthy working environment as well as
providing protec ve equipment for all employees, in accordance with their
area of work. Our opera ons are subject to the laws and interna onal
regula ons on health and safety. We provide employees with training on
these regula ons, in accordance with the posi on and place of work. These
rules apply to all employees as well as the other people in our facili es, to
prevent and avoid injuries, illness, death at the workplace or causes
a ributed to improper working condi ons.

premium logistics

maintain a workplace free of harassment, we should avoid the following:
Ÿ Inappropriate Conduct - verbal, physical or visual. It can be commi ed
by the person himself or distributed through other means (eg. E-mail)
and refers to race, color, sex, sexual orienta on, na onality, religion,
age, physical or mental disability, gene c informa on, veteran status
or any other legally protected characteris c of an employee;
Ÿ Insults or jokes with connota ons of race, ethnicity, religion or sex
and sexual orienta on;
Ÿ Display of denigra ng or oﬀensive posters, postcards, calendars,
cartoons, graﬃ or drawings;
Ÿ Bullying, abusive language, verbal and physical aggression,
in mida ng behavior and denigra ng comments;
Ÿ Sexual advances or requests for sexual favors;
Ÿ Any other ac on that unjus ﬁably disrupts or is inconsistent with the
job performance of an employee.

Alcohol and drugs consump on
We are commi ed to ensure a work environment free of drugs and
alcohol, knowing that employees under the inﬂuence of alcohol or prohibited
substances can be a danger to themselves as well as to the other employees.
We encourage you to report to your superiors or HAGERO's leadership any
devia on of this kind in order to prevent any unwanted events.
Harassment
Our employees have the right to work without being harassed. HAGERO
considers harassment a humilia ng, in mida ng and oﬀensive behavior. To
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IV. GENERAL RULES
Conﬂict of interest
Our common commitment includes the promise of integrity in business.
This means taking business decisions that beneﬁt the company as a whole. It
also means respec ng the law in all our business dealings.
It is important that every business decision we take as employees of HAGERO
is based on business needs, not on personal interests or rela onships. This
helps ensure job reten on and prosperity for all of us.
A conﬂict of interest arises when an employee's personal interests
interfere with the interests of the company, so it is important to avoid even
the appearance of a conﬂict of interest. Almost all conﬂicts of interest can be
avoided or resolved, if disclosed properly, which is why we encourage
communica on with the superiors or the company's management of
possible threat or suspicion in this regard.
If you no ce that your personal interests might conﬂict with your role in
the company or believe that another employee may have a conﬂict of
interest, it is recommended to disclose it to your direct supervisor. Conﬂicts
of interest can be based on personal ﬁnancial interest or family or personal
rela onships. Here are some examples of conﬂicts of interest:
Ÿ Financial Interests
Ÿ Family Interests
Ÿ Giving and accep ng gi s
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Intellectual and physical property
Any innova on, inven on, recipe, discovery, design, formula, technical
improvement, document, website, graphics or other work created, designed,
dra ed or signed during the period you are under contract of employment
with HAGERO, is the sole property of HAGERO - and it must be made known to
the company as well as assigned to it. It is strictly prohibited the disclosure of
such intellectual property or other conﬁden al informa on owned by the
company to others even a er leaving the company.
Informa on about property rights should be treated with care. These
include intellectual property rights of HAGERO as follows, but not limited to:
Ÿ
Ÿ
Ÿ
Ÿ
Ÿ
Ÿ
Ÿ
Ÿ
Ÿ
Ÿ
Ÿ
Ÿ

Processes, formulas, so ware;
Trademarks;
Secret and business knowledge;
Copyrighted material;
Business plans, marke ng or service;
Technical Ideas;
Systems, including business systems;
Plans and drawings;
Internal Databases;
Staﬀ folders;
Informa on on wages;
Unpublished ﬁnancial data and reports.

The use and / or unauthorized disclosure of informa on about the
ownership of the company is prohibited and punished by ROI privacy.

IV. GENERAL RULES |
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IV. GENERAL RULES
Ÿ

As for the material assets, each employee has a responsibility to
contribute to the protec on and preserva on of their integrity and to protect
them against loss, the , and misuse. Among the company's assets are the
physical proper es such as cars, facili es, equipment, computers or any of
the goods that are owned by the company. You have an obliga on to
communicate to your direct superiors any misconduct or misuse of
company's assets, whether material or intellectual.
Fair business prac ces
HAGERO commits to close honest transac ons with all its clients. The
company shall not engage in misleading adver sing or marke ng prac ces,
meaning that all adver sing and marke ng material shall comply with
applicable laws. In addi on, we commit that the statements we make
regarding our products and services and those of compe tors to be based on
solid facts, well documented. False or misleading adver sing can create
serious legal and business issues that can aﬀect the good name of HAGERO
and even the job security.
To fulﬁll the work du es and to apply the legal principles, moral integrity,
competence, and professional responsibility, eﬃciency, objec vity,
impar ality and transparency of treatment, the staﬀ of the SC HAGERO SRL
shall:
Ÿ
Ÿ
Ÿ
Ÿ

Be loyal to the company;
Be fair and honest in performing their du es;
Not use his/her posi on in the company for personal interests;
Not oﬀer and not claim compensa on (gi s or any other assurances or

hagero.com

Ÿ
Ÿ
Ÿ
Ÿ
Ÿ

Ÿ

Ÿ
Ÿ
Ÿ

services) for fulﬁlling their du es, from people who have collabora ve
status;
Not to engage in ac vi es or agreements, either directly or through family
members, which give rise to conﬂicts of interest;
Not use company's assets in solving personal problems or interests;
Have a civilized behavior and language to all people coming into contact
with, inside and outside the company's walls;
Show team spirit and solidarity to colleagues, respec ng the rights and
dignity of each one of them;
Not be inﬂuenced by personal interests, pressures or external inﬂuence in
the performance of du es;
Keep the conﬁden ality of transac ons, documents and informa on that
are classiﬁed as conﬁden al and of which are no ﬁed through the line of
duty and posi on;
Know and correctly apply the provisions / legal requirements and internal
company procedures and laws of the countries they are visi ng for
business;
Ensure that he/she properly understood the ac vi es are about to
undertake;
To recognize, protect and promote the good image and pres ge of
HAGERO;
No fy their immediate supervisor or management of HAGERO if any
devia on from this Code of Ethics is no ced.

Human rights
As a responsible member of society, HAGERO respects the dignity of each
individual and the needs of our community as well as environmental
vulnerability. HAGERO believes in collec ve social responsibility, which is a
core value of how we do business.

IV. GENERAL RULES |
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IV. GENERAL RULES
These important principles are integrated into our core values and govern
how we conduct ourselves every day, and the requirements they have to
aﬃliates, partners, customers, subcontractors, and suppliers.
Working with children and child labor
HAGERO does not use child labor and does not encourage the exploita on
of child labor, even when the laws of countries in which we operate allows it.
Also, HAGERO prohibits the use of any form of forced labor, slavery or
servitude, under full respect of human rights and dignity.
Retribu on
HAGERO cares for the well-being and comfort of its employees implicitly
by oﬀering compe ve wages and beneﬁts at the standards of the countries
in which we do business.

premium logistics

Ÿ
Ÿ
Ÿ
Ÿ

Ÿ
Ÿ
Ÿ
Ÿ
Ÿ

Avoiding risks;
Evalua ng the risks that cannot be avoided;
Comba ng the risks at its source;
Adap ng the workload to the worker, especially in regards to the crea on
of the task, choice of equipment and methods of work in produc on, in
order to mi gate, monotonous and repe ve work and to reduce their
eﬀect on health;
Considera on of technological development;
Replacing what is dangerous with what is not dangerous or with what is
less dangerous;
Preven on planning;
Priori zing the collec ve protec ve measures over the individual
protec ve measures;
Disclosing the appropriate instruc ons to all employees.

Inclusion
HAGERO believes in the inclusion of all employees and promotes equal
employment opportuni es for qualiﬁed individuals. We also strive to
maintain a work atmosphere in which every person, regardless of poli cal
views, sex, race, color, religion, ethnicity, age, na onality, degree of disability,
level or posi on is able to reach their full poten al, feel comfortable and safe.
Preven on of job-related risks
HAGERO undertakes all necessary measures to protect the life and health
of its employees, including preven on of job-related risks with the following
general principles of preven on:

hagero.com

IV. GENERAL RULES |

pag. 9

Hagero's
Ethical code of conduct
V. DISCRIMINATION
Within HAGERO operates the principle of equal treatment for all
employees. Therefore, any direct or indirect discrimina on against an
employee based on gender, sexual orienta on, gene c characteris cs, age,
na onality, race, color, religion, poli cal view, social origin, disability, family
status or responsibili es, aﬃlia on or trade union ac vity is prohibited.
We note that direct discrimina on refers to acts of exclusion, dis nc on,
restric on or preference based on one or more of the criteria shown above,
which have the purpose or eﬀect of denial, restric on or elimina on of the
recogni on, enjoyment or exercise of rights contained in the labor law.
HAGERO disagrees as well with the indirect discrimina on, which involves
acts based on apparent criteria other than those listed above, but which
produce eﬀects of direct discrimina on.
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Ÿ
Ÿ
Ÿ
Ÿ
Ÿ
Ÿ
Ÿ
Ÿ
Ÿ

contract of employment or service;
The establishment or modiﬁca on of job du es;
Determina on of remunera on;
Beneﬁts, other than wage, protec ve measures, and social security;
Informing and counseling programs for ini a on, qualiﬁca on,
improvement, specializa on, and retraining;
Individual performance assessment;
Promo on;
Disciplinary ac on;
Right to join a union and access to facili es it oﬀers;
Any other condi ons of work performance, according to the law.

However, we usually exempt jobs in which, in accordance with the law,
the nature or condi ons of work, are determined by the gender.

Here at HAGERO, we always make sure that every employee receives
adequate working condi ons of employment, social protec on, health and
safety at work, and respect for his/her dignity, without any discrimina on.
Moreover, we ensure that all our employees right to equal pay for equal work,
the right to collec ve bargaining, the right to protec on of personal data and
the right to protec on against unlawful dismissals is recognized.
Moreover, HAGERO commits not to use or perpetuate any prac ce that
disadvantages people of a certain gender in rela on to work. We refer to:
Ÿ Announcing, organizing compe

ons and exams and selec on of

candidates for vacancies;
Ÿ The conclusion, suspension, modiﬁca on and / or termina on of the legal

hagero.com
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V. DISCRIMINATION
For the periodic evalua on of its employees, HAGERO uses the following
criteria:
Ÿ job responsibili es;
Ÿ the quality of work;
Ÿ the volume of ac vity;
Ÿ the importance of social work;
Ÿ speciﬁc condi ons under which work is performed;
Ÿ the results achieved;
Ÿ knowledge and experience;
Ÿ training;
Ÿ seniority in the company;
Ÿ complexity, crea vity, and diversity of ac vi es;
Ÿ labor produc vity;
Ÿ par cipa on in training courses;
Ÿ results of the work of subordinate employees;
We are commi ed to make decisions in an objec ve and nondiscriminatory way in compliance with the law on equality between women
and men no. 202/2002.

hagero.com
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VI. ETHICS AND QUALITY

Quality is the basis of our commitment to our customers and is essen al
for the success of our company in the highly compe ve market we operate.
Our commitment to quality means that:
Ÿ We make quality a priority in our daily work and focus our eﬀorts on the
con nuous improvement of our skills, products, and services.
Ÿ Provide services and products, focusing on innova on and customer
needs.
Ÿ Con nuously invest in our ﬂeet and con nuously renew it, keeping it up to
interna onal standards
Ÿ Ensure that all inspec ons and tests are carried out on me and all related
documents are complete, accurate and correct.
Ÿ We are individually responsible for the compliance with policies, prac ces,
and quality procedures that apply to our work.
Ÿ Provide con nuous training and development of all employees to obtain,
maintain and improve the quality of their services.
Above all, we all share a common commitment; to act ethically and in full
compliance with this Code as well as the law, and to conduct business
rela onships based on loyalty and respect.

.
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VII. CODE OF ETHICS VIOLATIONS
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In conclusion, HAGERO does not tolerate:
Ÿ Ac ons that violate the Code;
Ÿ Requiring directly or indirectly, other employees of HAGERO, to violate

Each of us has a responsibility to communicate in wri ng to our superiors
or to the leadership of the company, any devia ons or viola ons of
professional ethics and conduct. Any civil or legal person who is in a
contractual rela onship or working rela onship with HAGERO can also signal
devia ons or viola ons of this Code of Ethics.
Those who report devia ons from this Code shall have a strong jus ﬁca on,
to avoid formula on of defamatory or maliciously complaints.

this Code;
Ÿ Refusal to cooperate in the inves ga ons made by company
representa ves;
Ÿ Revenge against an employee who in good faith reported a viola on or
suspected viola on, or for assis ng in an ethics inves ga on.
Ÿ Concealing or omission in repor ng an ac vity that in your view violates
the Code of Ethics.

HAGERO does not tolerate sanc ons against persons who report actual
or presumed viola ons this Code of Conduct. Instead, HAGERO's
management reserves its right to take disciplinary ac on against employees
who knowingly make false allega ons.
HAGERO leadership will ensure the conﬁden ality of the person who
detects devia ons from the Code of Ethics or viola ons of the laws and
regula ons of the countries in which we operate and will ensure objec ve
inves ga ons for all persons denounced.
Disciplinary ac on can be taken against employees who do not comply
with the Code of Ethics and can even include termina on of employment.
Failing to comply with the Code may even result in civil or criminal
prosecu on.

hagero.com
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VIII. CONCLUSIONS

The Code of Ethics applies to all internal structures of the departments of
HAGERO and it is communicated to all our employees as well as published
online - to be found and consulted by our business partners.
This Code of Ethics and Conduct sets the oﬃcial expecta ons of HAGERO
and applies to every employee, subcontractor, aﬃliate etc. both under
contract and in certain cases, even a er the expiry of the contract. This
happens to ensure a fair economic prac ce, due to the fact that certain
provisions, including those that protect the company's private and
conﬁden al informa on, remain conﬁden al even a er people leave
HAGERO voluntarily or involuntarily.
Integrity and communica on are quali es we admire in our employees
and ins ll to our business partners. We do this because we are convinced that
a healthy economic market is comprised of open and upright companies and
people, both in rela on with the loved ones, and the environment and
society to which they belong.
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„If you have a passion for winning (winning the game, winning the sale, winning a partner, all forms of
winning) then you will have a passion for working. Work ethic is the great equalizer. Persistent, smart,
hard work will conquer any opponent, and most importantly it is the surest path to healthy pride.”
(Greg Werner)
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